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National Reach 

• Featured in over 101 news stories in 2014, NFCA reached over 247 million listeners, readers and 
viewers and introduced them to the idea that gluten-free is not a fad but, in fact, a medical necessity 
required for health and wellness for people suffering from gluten-related disorders. 

 

Strategic Initiatives 
 
Diagnosis 

• Completed four-year Continuing Medical Education program for primary care providers, educating nearly 600 
healthcare providers to secure approximately 32,000 additional diagnoses per year, eliminating 
thousands of dollars in unnecessary testing and treatment and preventing further health 
complications from undiagnosed celiac disease. 

• To date 65,000 people completed NFCA’s online Symptoms Checklist in fiscal year 2014 utilizing a tool 
launched by NFCA over six years ago which has been the subject of a scientific poster presentation 
demonstrating its efficacy. 

 
Patient Engagement and Advocacy 

• Celebrated the culmination of five years of advocacy work through the finalization of the Food and Drug 
Administration’s (FDA) gluten-free labeling rule, which provides food security for people with celiac 
disease and gluten sensitivity. 

• Assisted millions of people seeking information about celiac disease and the gluten-free diet. Our web-
based resources reached 2.5 million unique visitors and NFCA engaged nearly 100,000 people in 
conversation and active interaction by tripling the size of our social media community (75,000 followers 
on Facebook and 21,000 on Twitter). These real-world tools ensure 
that gluten-free children and families are not socially 
isolated as they turn to NFCA as a go-to source of free, trusted, 
credible, science-based information. 

• Helped tens of thousands of people newly diagnosed to easily 
transition to the gluten-free lifestyle and empowered those 
living gluten-free for medical reasons to live life to the 
fullest with NFCA’s free downloadable patient resources. 
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Food and Drug Safety 

• Increased the number of foodservice providers participating in GREAT Kitchens to over 
1,000 learners to ensure that people with celiac disease and gluten sensitivity can eat 
without fear in their communities. 

 

• Created a Spanish training manual for Spanish-speaking employees, expanding access 
to GREAT Kitchens and ensuring effectiveness in today’s foodservice environment. 

 

• Launched specialized modules for schools, colleges and camps which provided training to 
86 colleges and k-12 school systems and improved the ability of gluten-free students to 
select a school based on its academic merit, not the ability to eat safely in the 
dining hall. 

   
• NFCA’s certification trademark was adopted by Walmart as they ensured 

the safety of its affordable gluten-free product line through the NFCA-
endorsed Gluten-Free Certification Program. 

 

• Completed three-year Continuing Education program for pharmacists, a 
free activity that trained almost 1,300 pharmacy professionals to 
help patients with celiac disease use medicines safely and 
effectively.  

 
Research  

• Completed research project on gluten in medications with a grant from the 
FDA to document the risk of gluten in medications, the lack of 
proper labeling of inactive ingredients and the fear of adverse 
health consequences expressed by thousands of participants. 
 

 

 

www.CeliacCentral.org 
 

 

 

 

 


